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Nihon Kaiheiki Ind. is this year celebrating the 55th anniversary of its establish-
ment. With a sense of history and pride we intend to continue to move
the company to the forefront of our industry. Our ultimate goal is to become a
global brand with a strong reputation in world markets. To accomplish this we have
set two overarching priorities for the NKK group as a whole: to further improve
quality and increase the speed of processes at every stage. A new brand concept
has been established and our brand mark has been updated in order to publicize
this vision and aspiration inside and outside the company and promote the
value of the NKK group brand to customers around the world.
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BRAND CONCEPT
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“NKK SWITCHES” is our brand name. The logo of “NKK”
has been used since the company’s inception. The word
“SWITCHES” expresses our line of business in a straight-
forward manner. In order to emphasize our global strategy, we
now will be recognized as a single name, “NKK SWITCHES”.

The design, with its thick lines and low center of gravity,
communicates a sense of dignity and stability, qualities
distinctively embodied by global brands. Its sharp angular
form evokes progressiveness and speed.

“NKK RED” is our brand color. It symbolizes our fervent
desire to continue pursuing distinctive value in a quest to
become number one worldwide and the vitality to drive
global industry with advanced technology.

Our tagline “NKK SWITCHES ON THE WORLD” expresses
our desire to “switch on the world through our business”.
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To aspire to be a “Great Small Company” that impresses customers throughout the world.
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To further advance the human-machine interfaces by enhancing the lives of the world.
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To pursue quality, technology, and speed and provide the best switches in the world.




